Research

"Portrait of a Ukrainian
Podcaster”




MEGOGO surveyed podcast creators in Ukraine in July-August 2023.

We received 138 well-formed questionnaires. The results of the survey cover
socio-demographic indicators, identification of podcasters as content makers,
the format and type of content they create, and the worldview of the podcast

market in Ukraine.

This is the first research on podcasters in Ukraine that has been made publicly
available to media representatives, industry professionals, and anyone interested

in the Ukrainian podcast market.
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Portrait
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Kharkiv Oblast (2,2% )

Ternopil Oblast 22%

Odesa Oblast 22%

Kyiv §70%

/Sumy Oblast @48%) \

Poltava Oblast ©74%
Rivhe Oblast ©74%)
Khmelnytskyi Oblast @:74%

Volyn Oblast ©74%)

Zhytomyr Oblast ©74%
lvano-Frankivsk Oblast ©74%)

Vinnytsia Oblast (2:2% )

Dnipropetrovsk Oblast 8%

GEOGRAPHY

Zaporizhzhia Oblast (44% )

\Kropyvnytskyi Oblast -/
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Professional portrait

YEAR OF STARTING
A PODCAST

Yes

IS PODCASTING No
YOUR MAIN ACTIVITY

TODAY?
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The needs that are covered
by creating podcasts

Self-development/self-expression 32,7%
Personal brand promotion 16,8%
Lack of information on a topic in society 15,0%

Need to speak out

Loneliness and search for like-minded people

Promotion of Ukrainian-language content

The need to share experience 6,2%
| do not cover any needs 4,4%
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Field of work

Media 24,6%

Culture 18,8%

Communications 13,8%

IT 13,0%

Science and education

Finance

Military service

Psychology

Industries
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Public organizations,
interaction with the authorities

Service sector

Sports
Students

nemployed
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Topics covered by podcasters

Culture and Art 38,4%
History and Society 28,3%

News 23,9%

Education 22,5%

Health and Self-development 20,3%

Business 16,7%

IT and Marketing 13,8%

Sports 12,3%

War 12,3%

Entertainment, Leisure 10,9%

Science and Technology 8,7%

Religion 2,9%
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Up to 5 minutes

From an hour
to two

10-15 min

OPTIMAL EPISODE
LENGTH

Up to 30 minutes

Up to an hour

Irregularly

Several times a year
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FREQUENCY
OF PODCAST EPISODES

RELEASE

From 10000
or more

Up To 10000

Up To 5000/

THE AVERAGE

NUMBER OF PLAYS
YOURPODCAST

EPISODES HAVE

Up To 3000

500-1000

DENY,

Several episodes
per week
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5 and more

NUMBER 1
OF PODCASTS
RELEASED - | do not release
IN 2022 10 or more —— anything
\\\
PLANS \\
> ormore TORELEASE |

IN 2023
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Content author:

Independent podcaster 70,3%

A representative of the media which has a podcast department 13,8%

A representative of a podcast studio .
Thereisateam,

butitis formed
for a specific request
and project

A representative of an agency
or company that creates podcasts
as part of a marketing or PR strategy

There
: : s A Podcast
A representative of a radio » 99 -?eamo . PODCAST
station that creating podcasts r= 0 TEAM
y with podcasts
y on my own

///
,///
> g
- /

MEGOGOAUDIO



Sometimes

g | don't follow them
on purpose, but | follow
them occasionally

Yes

No

- FOLLOWING THE OTHER
‘ PODCAST CREATORS
IN UKRAINE
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Listen to podcasts in other languages

English

Polish

Not listening

Dail
German Y
French
FREQUENCY

OF LISTENING
TO PODCASTS

Spanish

Several times

Belarusian a week

| don't listen to anything,
| just make podcasts

Once a month

Several times
a month
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Podcast Monetization

Community support (Patreon, Buy Me a Coffee, YouTube sponsorship,
own support system, etc.)

Grants for project creation 43,2%

Finding sponsorship for a podcast
among commercial brands

Selling advertising on the podcast 34,7%

Creating podcasts at the request

.

\\\ No, but | plan to
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IMPLEMENTATION

211% Yes OF MONETIZATION

of brands, companies, and institutions

- No, ldon't plan to
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